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FOI,RTH SEMESTER (CUCBCSTUG) DEGREE

(20L7 Admissions)

fime : Three Hours

Mass Communication and Journalism

JOU 3C 01 AND JOU 4C OI-IIISTORY OF MASS MEDIA AND CORPORATE

1.

2.

3.

4.

5.

6.

Section A

Answer,aill the following (Part I and II must be attended separately)

Panr I

Rajya Samacharam was founded by

-Malayalg Manorama was founded in the year

Ram Nath Goenka,was the founder of newspaper.

Vernacular Press Actwas ebtablished in year.

was the first newspaper published in Kerala.

Serampore Missionaries started press in India

Pant II

is the expansion of IPRA.

PBSI was formed in }e8f;

coined the name Public Belations.

A logo is

Celetrity endorsemeirt is

A Slogan is of a company.

Maxiloum : 80 Marks

(6 xYz= 3 marks)

(6xYz=Smarks)

7,.

8.

9.

10.

11.

12.

T\rrn over
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Section B

Anbwer o,ny five fum'eaah part in rwt ntore t:twn 80 words.

Penr I

i'.,

(5x2 = l0marks)

(5x2=10marks)

18., Dheenabhandhu.

t4. Kesari Balakrishna Pillai.

15. SITE.

16. PrasarBhhrathi.

L7. Dadasaheb Phalke Award.

18. Press Council of India.

le" ASCI.

20. Code of Ethics.

2L. Jingles.

22. Corporate hnage.

23. External and Internal Publics.

24. Intbrnet Ads.

Penr fI
r':-"

{

- Section C

Answer any three from each paft in not m,ore than LO} words.

Penr I
25. Discuss the role of Adoor Gopalakrishnan in Malayalam film industry.

26. What was the condition of media in India during Emergency period ?

27. Explain the role of community radio in community uplifitment.

28. How Documentaries differ fromFilms ?

(3x5=16marks)



U

penr II
29. Explain the functions of ad agencies.

80. What is an Advertorial ?

81. what arr the various steps involved in crisis communication?

82. Discuss the qualities required for a pRo of a private company.

c 81064

(8x5=lSmarks)

8A.

84.

85.

36.

Section D

Write an eswy on any one fmm each part in not marc tlwng0O aords.

pmr I
Explain the mle of press in Indian Freedom struggle.

Explarn the role of christian Missionaries in establishing press in India.

r (l x 12 = 12 marks)
penr II

stat€ the difference between pubric Relations and Advertisement. I

Give an account of the PR activities of the Central and Statg Government in'India.

(l x 12 = 12 marks)
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FOT RTH SEMESTER B-A- DEGBEE EXANItrNATrON,'APRIL'aOL9'

^-.i-^^a ?? \(CUCBCSS_UG)

Mass Communieation and Journalism

JOU 3C 01 AND JOU 4C oI-HISTORY OF M4SS MEDIA A-ND CORPORATE
(rii., CoMMUNICATION AND ADVERfiSING

Maximum:80 Marks

Part A

i#;",x;:;T"y"::;"#tr50words
1.. Data mining. :, : l

2. Kerala Mitram.
r"]

3. Muhammed Abdul Rahiman.

4. Bhashaposhini.

6. Propaganda.

7. Publicity.

8. Directmarketing.

9. PIB.

10. Pop-down ads.
(5x3=15marks)

Part B

Answer ozy seven questians not exceed.ing 1:O0 words.
' Each question carrics 5 marhs."

11. Assess the contributions of Steven Spielberg.

L2. Examine the impact of SITE.

13. .Analyse the contributions of K. P. Kesava Menon as the founder editor of Mathrubhumi.

14. 'There is definite trend from general to specialized magazines.'Analyse this statement in the

context of Indian magazine industry.

15. Write a critique of the new generation frlms in Malayalam.

16. Write a note on the documentaries of Anand Patwardhan.

Time : Three Hours ':"

Turn over
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17. Explain the role of investor relations in corporate communication.

18. What is crisis situation ,7,g"*, ,hotrld strch a tsituation be handled: by the,c6rporate commuhication
practitioners ?

19. Explain the important internal tools in public Relations.

20. Describe the qualities and functions of a pR practitioner.,:
27. Define Publics. Detail the intirnal and extenral publics of an organisation.-- ----- r ---:-

22.Descnbethegpidelinesforpreparingeffec.tivecopywritftrgforadyer

(7xB=Bbmarks)
part C

. Answer'the fo_llorltirg questions not excee(ing: +oo woil,s.
Each qucstian carries t5 ntniks.

2g' Examine the journalist endeavours of Swadeshabhimani Ramakrishna pilla. Explain with
appropriate examples the manner in which the authorities tackle dissenting voices in irre media.

Or

.{Bsess the contributions of Rqia Ram Mohan Roy.

24. Tlace the evolution of Public Relations.

Or

Describe the functions and dysfunctions of advertising.

- (2 x 15 = 30 rnarks)



(Pages:2)

Part A

Answer any fle questions rnt.e*ceed,itg 50 words.
. Each question' carri.es 3' inarks.

D-42090

FOI,]RTH SEMESTER B.A- DEGREE EXAMINATION,

(CUCBCSS_UG)

Complementary Course

IOU 3C OI_HISTORY OF MASS MEDIA

- JOU AC OT-CORPORATE COMMUNICATION AND ADVERTISING

fime: Three Hours

t*k 
+i

Maximum:80 Marks

1. PCL

2. Harijan.

3. Hemann Gundert.

4. Prabhatham.

,5. ICerula Kaumudi.

6. Press agentry.

7. IPBD.

8. Code of Athens.

9. CSR.

10. Pop-up ads.

Part B

Ansitsgr any seven questions rwt e*ceeding 100 word.s,

Each questioncarcies 5 marks.

11. Describe theparallel frlm moyement in Malayalam.

12. Examine the roleand reach of radio as a mass medium in our country.

13. Describe the contributions of K P Kesava Menon in establishitgMathrubhumi.

L4. Write a note onkajyasamacharam. :.:
15. -I--Iow is digital media redefrning the conventional media ? ' Turn over

(5x3=15marks)
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16. Assess the journalistic endeavours of James Silk Buckingham.

17. What is the role and function of DAVP ?

18. Do we need regulations in advertising ? Analfe the role of .{SCI.

19. Describe the role of Public Service Advertisements with appropriate recent examples.

.20. Define coiporate personality. How does such a personality promote a company ?

21. Define advertiSing campaign. How do we assess the effectiveness of such campaigns ?

22. What are the preparations needed for bringing out a house journal for a company ?

(7x5=35marks)

Part C

Answer the following questions not exceeding 4OO word.s.

Each questian corries L5 marks.

2g. Dir"o"" the role played by Mahatma Gandhi as a. journalist. Explain the relevance of Gandhian

Trace the evolution 9f Malayala Manorana, What are their secrets.of success in maintaining a

giant lead in Malayalam media industry ?

24. Describe the strueture and function of an advertising agency

Or

f a print advertisement and detail the purpose that they have to
serve.

(2 x 15 = 30 marks)
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Complementary Course

JOU 3C OI-HISTORY OF MASS MEDIA AND JOU 4C OI_CORPORATE
' COMMUNICATION AND ADVERTISING

fime : Three Hours Maxinum : 80 Marks

Section A

Answer all the following from Part I and Part II.

Panr I

1.Gandhiji,sstintasajournaliststartedbyassumingtheeditorshipof-

2. Who is the father of Indian vernacular journalidm ?

3. The novel'Pullelikunju'was serialised in 

-

4.,Bhopaltragedy'wasbestcapturedbythephotojournalist-

5. SITE was launched in 

-

6. Name the first satellite TV channel in India. \

'(6xVz=Smarks)

r Pmr II

7. helps in assessing the effectiveness of a PR campaign

g. csR stands fe1-.
9. A pre planned promotion of a product or service through a series of advertisements is

PSAs are used to

USP is --------:-.

Nationdl PR day is celebrated or --.
(6 xYz= 3 marks)

T\rrn over

10.

11.

t2,
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Seetion B
:. : -r i _ 

I

Answer any; five from each pa,rt in iot titffie than 3O wotd,s.

PARI I

c 2s41d*

18. Hermann Gundert.

14. KUWJ.

L5. TN. Gopakumir.

16. Balan (movie).

L7. Yuvavani.

18. John Grierson.

19. PBSI.
.

20. Caption.

2i7. BARC India.

23. House Journal.

24, Pness release.

Plnr If'

(5 x2 = 10 rharks)

(5x2=10marks)

Soctlon C

Answer any ttlr*;ei frorn each part in rwt'more tlwn

Pmr I

Write a profiIe of 'Kesari Balahrishn4 Piltai'.

What are the eontributions of Kerala IGtrmudi in social renaissance movement ?

Critically analyse the meri-ts and demerits of Social Media.

Ttre role of an editor is gradually diminishing in Indian newspapers'.-Comment.

IOO words.

25.

26.

27.

28.

(3x5=15marks)
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Pmr ftr

29. 'women are being stereotyped in advertisements'.-comment.

30. what do you mean by brandingi in corporate comrrunication ?

31. What are the roles and responsibilities of a pRO ?

) steps involved in creating an internet advertisement ?32, What are the steos involved in c

(gxE=lEmarks)

Section D :

Write an essrry on dny orre fum iach pan in not rnore tlnn B0O word.s.

, pnnr I
38. Trace tlre history and.evolution of Indian journalism during the pre-independence period,

34. Distinguish between docurnentaries and feature films by explaining the characteristics of each
g€nre. Briefly trace the history and growth of Malayalam cinema

(1 x 12 = 12 marks)

penr II
85: Prepare adetailed plan for a PR carnpaign for Governmentbf lGrala to promote paddy cultivatidn

in the State.

36. What are the tools. of a corporate communicator to address target audience ? Explain.

(1 x L2 = 12 marks)
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JOU 3C 01

Time: Three Hours

(Pages:3)

FOI,IRTII SEMESTER B.A. DEGREE EXAMINATION;

(CUCBCSS_UG)

ComplementarY Course

/ JOU 4C OI-HISTORY OF MASS MEDIA ANI)
COMMUNICATION AND ADVERTISING

Section A

Answer all the following from Part I and Part II.

CORPORATE

Maximum:80 Marks

1.

2.

3.

4.

5.

6.

Pem I

Press Council of India was formed as per the recommendatiqn of the

was published by Raja Ram Mohan Roy.

Name the most popular publication of Mahatma Gandhi.

is the second largest circulated newspaper in Malayalam

Bengal Gazette was published in the year

Name the first 24 x 7 Malayalam news channel.
(6xr/2,=Smarks)

Pmt II

Directorate of Advertising and Visual Publicity (DAYP) is headquartered in

A memorable short tune with a lyric broadcast in radio and television commercials is

called a #
is a rnicro-bloggrng social media network.

Expand CSR.

One to one coulmunication between sellers and prospective buyers is

House journal is an tool for the PR practitioner.
(6x%=3marks)

Section B

Answer any five frorn each, Part in not more than 30 words.

Friend of India.

J C Daniel.

INS.

7.

8.

o

10.

11.

L2.

13.

L4.

15.

Pent I

Turn over
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16. KimKi-duck

17. Digital media.

18. DevjiBhiqii.

,bn (6 x 2= l0 marks)

PIm II ri*;.HART ll irf.

20. Caption
',

2L. Out of home ads.

22. Advertorial

28. Zoozoo.

24. Trade name. : :

(5 x2 = 10 marks)

Section C

Answerony three finm eoch fun in rwt moru ttwn lN word,s.

penr I
25. Examine th.e contributions of Rqia Bam Mohan Roy.

26, Tl,hat is the role of the Press Council of India to lqke th€ erringjournalists to task ?

27. Trace the history of Doordarshqn. Assess its present status.

28. Ttlhat do you think of the new generation movies in Malayalam ?

Penr II

30. Discuss the scope and challenges ofcXfoer media as an eff-ective tool for pu$ic nelations ar1d corporate
communication practitioners.

81. Examine the various external tools of PB

92. Assess the role of ASCI in self-negulating advertising in India.

.(gxE=lEmarks)
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: Section D :

il

write an essay gn g.ny 
9n.e flom egph paTt in not morc tlrun g00 word,*. ' 

l

Pmr I
88' Assess thejournalistic endeavours of Swadeshabhimani Ramakrishna pilla.
84' what is new media? Explain its scope and challeages * .;;;";;;; and enterrainment., ,I: : ..: ___:--_:?_Er,,. 

.,

Penr tr

86. Critically examine the functirms of gdvertising.

(l x 12 = 12 marks)



(Pages : 2)c 41925

Time : Three Hours

Reg. No.

SECOND SEMESTER B.A. DEGREE EXAMINATION, APRILIYIAY 2013

(ccss)

Mass Communication Complementary

JCC l0z-HISTORY OF MASS MEDIA.

1. Raja Rammohan Roy.

3. K.P. Kesava Menon.

5. Raghavan.

9. Kerala Kanmidhi.

ll. Al-Ameer.

13. Rajy4samacharam.

15. iVlalayala Manorama.

17. Deepika.

19. James Augustus Hicky.

21. Swadeshabimani.

Maximum: B0 Weightage

Arrsuser all Ercstiorts gi,uing one word, or line culswet..

2. Kandathil us. Mappiila:

4. 'C.V. Kungiraman.

6. Sankar.

8. Pothan Joseph.'

10. Dhanabandu.

12. Mangalam.

tlz\ % = 3 weightage)
Fart B

Giue Short onswet.s in a l.ine or two to all qu,estions.

14. Gnana Nikshyam.

16. Paschimodyam.

18. Satyanada Kahalam.

20. Serampore Missionaries.

Gi.ue paragraph answers to any five of the fol,lowing,
22. Horv did IVlalayalam TV evolve in the early days ?

23. Explain horv literacy political awareness and newspaper reading are inter-relate4.
24. What was the role of radio clubs in those days ?

25. Are I\{alayalam movies any different from Bollywood cinema ? Justifu.
26. How did Malayalam press contribute to freedom struggle ?

Turn over
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27. Describe Gandhiji.as a journalist.

ZB. Is the press Counil of India suffrciently'empowered to initiate action against eming newspapers ?

(5x2= l0weightage)

Giue Essays type answera to any two of the followirt'g'

31. Elaborate on the size of film making of Adoor Gopalakrishnan.
(Zx4=Sweightage)
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SECOND SEMESTER B.A- DEGREE

Reg. :4
EXAMTNATTON, rhrZoro-

(U.G._CCSS)

Complementary Course-Mass Communication and Journalism
JCC 102_HISTORY OF MASS MEDIA

Time: Three Hours Maximum : 30 Weightage

Part A

I; Answer any twelue questions, not exceeding 50 wofds on each. Each question carries 1 weightage.

1 Raghu Ray.

2 Kesari A. Balakrishna Pillai.

3 Paschimodayam.

4 IGndathil Varghese Mappilai.

5 Herman Gundert.

6 Raja Harischandra.

8 Travancore Radio Station.

9 Kim-Ki-Duk.

10 Saffiit Ray.

11 Kerala I{aumudi.

L2 Kerala Patrika.

13 LionelFielden.

15 Ombudsman.

16 New generation cinema in Malayalaui.

(12x1=12weightage)

Part B

III. Answer arry fiuequestions, not exceeding 150 words on each. Each question carries 2 weightage.

17 AM and FM Broadcasting. l

18 SITE and Kheda Communications Project.

Turn ovr
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20 Terrestriai and satellite broadcasting.

2L IIDfi/ and Cable TV.

22 City/lVletro supp-lements of nerrspapers.

ilI. Answer any two questions, not exceeding4SO words on eaeh. Each questroq calrigs 4 weightage.

25 Discuss the current trends in Malayalam journalism,

27 Analyse critically the performance of private FM radio.stations in Kera1a.

28 Elucidate the growth of television in India. ,. ,l

(2x4=Sweightage)

c 6282$.''
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